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THIS IS WHO WE ARE

Our vision is to be a
leader among North American
electric utilities in terms of safety,
reliability, customer service
and efficiency.

THIS IS WHO WE ARE

Corporate Profile

Newfoundland Power Inc. (Newfoundland Power) operates an
integrated generation, transmission and distribution system
throughout the island portion of Newfoundland and Labrador.

For over 125 years, we have provided customers with safe,
reliable electricity in the most cost-efficient manner possible.
Our Company serves over 255,000 customers, 87% of all
electricity consumers in the province.

Our employees are united by a set of core values: People,
Safety, Service, Respect, Teamwork and Innovation. These
are the principles that form the foundation for which we
perform our work and conduct ourselves. Our values guide
us as we continue to provide our customers with the service
they expect and deserve in an environmentally and socially
responsible manner.

Our vision is to be a leader among North American electric
utilities in terms of safety, reliability, customer service
and efficiency.

All the common shares of Newfoundland Power are owned by
Fortis Inc. (Fortis) (TSX:FTS), the largest investor-owned gas and
electric distribution utility in Canada, which serves 2.4 million
customers.

For over 125 years,
we have provided
customers with
safe, reliable
electricity in the
most cost-efficient
manner possible.
Our Company serves over
255,000 customers.

87%
of all electricity consumers in
the province
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REPORT ON OPERATIONS

Newfoundland Power had its best year on record in terms

As retirements continued in 2013, the percentage of our

of safety and reliability in 2013. We also made strides toward

workforce with less than ten years of experience grew. It is

improving the service we provide, educating our customers

expected that by 2017, approximately 50% of our employees

about energy efficiency and creating a more dynamic

will have less than ten years of experience, compared with

workplace. Economic activity in Newfoundland and Labrador

15% in 2007. We have been careful to address potential safety

continued to be strong in 2013. Newfoundland Power

related issues resulting from this transition. New initiatives

connected 5,300 new customers throughout the year.

include tailored training for specific job classifications, job
shadowing and mentorship programs pairing new employees

Our customers experienced an overall average decrease in

with more experienced employees, as well as leadership

electricity rates of approximately 3.1%, effective July 1, 2013.

coaching throughout our management and supervisory teams.

This reflects the combined impact of the annual operation
of the Rate Stabilization Account and the Newfoundland and

We remain relentless in our pursuit to keep those working

Labrador Board of Commissioners of Public Utilities (PUB)

near our power lines safe. We are working toward preventing

Rate Order.

public contacts through strengthening partnerships with safety
leaders, such as the Heavy Civil Association of Newfoundland

Our earnings for 2013 were $49.4 million, an increase of

and Labrador and the Newfoundland and Labrador Construction

$12.8 million over 2012. This increase was due to a one-time

Safety Association. We also worked to publicly emphasize

income tax recovery. Electricity sales for 2013 increased by

the danger associated with power line contacts through

111 gigawatt hours (GWh), or approximately 2.0% compared

participating in industry conferences and forming

to 2012.

working groups.

We are proud to report that our safety record is continuing

Our customers gave us an average customer satisfaction rating

to show improvement. We recorded four medical treatment

of 86% for the year. We remain committed to achieving the

injuries and two lost time injuries, resulting in 15 calendar

next level of service excellence and surpassing customers’

days lost from work for 2013. This results in our best safety

expectations. Customer service improvements in 2013

performance on record.

involved improving the access, accuracy and timeliness of the
information we provide to our customers.

The majority of our safety efforts throughout the year were
dedicated to: minimizing the safety risk associated with new,

On January 11, 2013, an electricity system issue resulted in the

less experienced employees joining our team; and, preventing

loss of two of the three generating units at Newfoundland and

public contacts with the electricity system.

Labrador Hydro's (Hydro) Holyrood Generating Station. This
caused a wide spread outage to more than 170,000 customers
across the island. We worked together with Hydro to restore
power to the majority of affected customers within 24 hours,
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however, isolated issues lasted for up to three days. Following

We have expanded our customer energy conservation

this event, we formed a customer communications hub to

programs offered through takeCHARGE in response to

centralize communications across the Company and improve the

customer expectations. In addition to existing rebate programs,

quality of information during outages. We also introduced the

residential customers can now take advantage of rebates on

ability for customers to report outages via the web or

Heat Recovery Ventilators, while commercial customers can

using a mobile device, and launched an online interactive

save on high performance lighting. Participation in the Energy

map highlighting the location of both planned and

SAVER$ Rebate Programs resulted in a combined savings of 8.1

unplanned outages.

GWh of energy in 2013. Since being launched in 2009, the total
energy saved through takeCHARGE is approximately 94.6 GWh.

Technology is continuing to change the way we do business,

This is equal to the amount of energy that approximately 4,300

particularly in the area of customer response. New scheduling

electrically-heated homes would use for an entire year.

software, which automatically creates work schedules based
on optimal drive times and project priorities, is now installed

Newfoundland Power has become a more active participant

across the Company. This allows crews working in the field to

in the province’s labour market in recent years. In 2013, we

receive and complete jobs directly from their vehicles, allowing

welcomed 65 new employees. The number of employees retiring

for more efficient completion of customer visits and response

from the Company is expected to increase in the foreseeable

to system problems. We are also in the final stages of installing

future. The Company has been preparing for this transition for

a Geographic Information System within our service territory.

a number of years and has made great progress in positioning

This technology will serve to further enhance our Outage

itself as an employer of choice within the Newfoundland and

Management System, as well as allow for more efficient system

Labrador marketplace. While particular focus has been paid to

planning.

recruitment in recent years, we are dedicated to retaining our
highly skilled family of employees.

PAGE 7

in 2013, the percentage of our
workforce with less than TEN years
of experience grew.
Percentage of
NEWFOUNDLAND POWER
Exployees with less THAN
ten years experience

15%

of employees

2007

50%

of employees

2017
(projected)
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Approximately $83 million in capital investments proceeded as

Our Board of Directors provided another solid year of

planned throughout the year. A particular area of focus was the

leadership. Each year we strive toward continual improvement

condition of our assets. Over the past decade, approximately

under their governance, and we thank them for their valuable

half of our capital investments have been devoted to upgrading

insight and direction in 2013. We thank Mr. Fred O’Brien,

and modernizing aging portions of our electricity system. In

Ms. Karen McCarthy and Ms. Donna Rideout who departed

2013, we completed an $11 million, multi-year extensive capital

from our Board. We also welcome our newest member,

project to upgrade the two main transmission lines on the

Mr. James Laurito.

Bonavista Peninsula in order to deliver increased reliability to
customers in that area. We plan to invest an additional

At Newfoundland Power, we know our employees are our

$99 million toward upgrading our electricity system in 2014.

greatest ambassadors. From bettering the communities in
which they live and work to providing a memorable customer

We were proud to support an array of community events

experience, and doing it safely – our employees define who we

throughout the year in the form of corporate sponsorships and

are. We offer our sincere thanks to our employees and their

employee volunteerism. With 125 years of history behind us,

families for their unwavering support.

we have developed connections with almost every community
across the province. We plan to continue this proud tradition,

Sincerely,

working together with community partners such as the Dr.
H. Bliss Murphy Cancer Care Foundation, the Health Care
Foundation, Junior Achievement, Canadian Blood Services, and
many more, for the betterment of our province.

Earl Ludlow
President and Chief Executive Officer

We celebrated the tenth anniversary of our corporate charity,
The Power of Life Project, by launching the first ever Provincewide Hard Hat Drive in aid of cancer care in Newfoundland and
Labrador. Thanks to cooperation from the Dr. H. Bliss Murphy
Cancer Care Foundation and local businesses, as well as time

Jo Mark Zurel

volunteered by more than 300 employees, retirees, and family

Chair, Board of Directors

members at 50 locations across the island, we raised almost
$51,000. All donations made through The Power of Life Project
stay in the province to benefit cancer patients across the island.
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Over the past decade,
approximately half of
our capital investments
have been devoted
to maintaining and
modernizing aging
portions of our
electricity system.
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HIGHLIGHTS

Reliability
Outage Hours
per Customer (#)

3-year average: 2.61

2.67

3-year average: 2.41

2.59

2.57

2.57
2.44

Excluding major storms and
PCB legislative requirements.

2.23

2008

Safety

Lost Time +
Medical Aid Injuries (#)

2009

2010

3-year average: 11

2012

2013

3-year average: 8.6

15
11
7

2008

Growth

2011

2009

10

6

2010

3-year average: 4,992

2011

5,051

2012

2013

3-year average: 5,158

5,300

Gross Customer
Connections (#)

10

5,286

5,280

2012

2013

4,909

4,625

2008

2009

2010

2011

Energy
Efficiency

37.4
29.3

Gross Energy Savings (GWh)

20.9
1.1

3.7

2008

2009
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8.8

2010

2011

2012

2013

2013

2012

605,127

582,920

1,388,856

1,328,195

Long-term Debt ($000s)

518,088

495,288

Common Shareholder’s Equity ($000s)

421,600

394,207

49,357

36,637

4.78

3.55

255,618

251,531

86

87

139.0

139.9

11,717

11,442

130

130

Peak Demand (MW)

1,350

1,293

Electricity Sales (GWh)

5,763

5,652

Financial
Revenue ($000s)
Property Plant and Equipment ($000s)

Earnings Applicable to Common Shares ($000s)
Earnings per Common Share ($)

OPERATING
Customers (#)
Customer Satisfaction Rating (%)
Generating Capacity (MW)
Transmission and Distribution Lines (km)
Substations (#)
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In 2013, three Newfoundland
Power employees received Lifesaving Awards
from the Canadian Electricity Association for
demonstrating heroism in saving the
lives of others: Horace Crocker,
Neville Gosse and Jim Cox.

THIS IS WHAT WE DO

Safety

Newfoundland Power has been, and remains, committed to
the safety of its employees, contractors and the general public.
The Company recorded zero electrical contact injuries with
employees or Company contractors in 2013. Several programs
and initiatives have been implemented to improve knowledge
and skills, and increase electrical hazard awareness.

Four medical treatment injuries and two lost time injuries were
recorded in 2013, resulting in 15 calendar days lost from work.
This puts the Company’s safety record in 2013 as the best
on record.

As retirements continue over the next five years so will the

Newfoundland Power Employees
with under 10 years of Service.

addition of newer, less experienced employees. Core technical
skills, such as engineering and line work, will be particularly
affected by this change. Currently, approximately 60% of
Newfoundland Power’s Power Line Technicians, 50% of
Engineering Technologists and 30% of Engineers have less
than ten years of service. Newfoundland Power has worked
to capture potential knowledge loss through mentorship and
job shadowing programs, the addition of new technologies,

Power Line
Technicians

60%

Engineering
Technologists

50%

Engineers

30%

and refining its safety training for specific job classifications
and skill sets. In 2013, the Company further developed the
safety leadership and coaching skills of its operations front line
supervisors, and established a senior management group to
conduct monthly reviews of safety incidents and high potential
near miss incidents.

Public safety remains a cornerstone of our safety program.
Over the past three years, there have been more than 250
public contacts with energized power lines and infrastructure.
Approximately 80% of these were made by heavy construction
equipment. Newfoundland Power has partnered with likeminded organizations, such as the Heavy Civil Association
of Newfoundland and Labrador, and the Newfoundland
and Labrador Construction Safety Association, to address
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awareness, training and complacency issues. The Company also

St. Johns. Employee safety leaders have been busy across the

works with industry associations, Newfoundland and Labrador’s

island presenting at safety and industry association conferences

Occupational Health and Safety Division, and the Provincial

as well as educating students about electrical safety.

Government to improve public awareness and
enforce regulations.

In 2013, three Newfoundland Power employees received
Lifesaving Awards from the Canadian Electricity Association

Safety training videos for contractors working around power

for demonstrating heroism in saving the lives of others. Horace

lines were introduced in 2013. The videos promote contact

Crocker and Neville Gosse, Power Line Technician Lead Hands,

prevention for general construction and contractor employees.

Western Region, and Jim Cox, Power Line Technician Lead Hand,

These videos have also been utilized for training purposes by

St. John’s Region, showed true selflessness. The Company is

power line hazard trainers, safety and industry associations,

especially proud.

and general contractors.

The Company continued its over 30 year history of training
fire departments in electrical safety on the job, and
completed tailored presentations for the Royal Newfoundland
Constabulary and equipment operators with the City of
PAGE 17
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Reliability

Newfoundland Power began 2013 with the largest outage that

begun a $760,000, two-year reliability project to rebuild the

would be experienced by customers for the entire year. On

transmission line between Memorial University’s Substation and

January 11, 2013, the loss of two of the three generating units

Kings Bridge Substation in St. John’s.

at Hydro’s Holyrood Generating Station caused outages to more
than 170,000 customers across the island. This outage resulted

The Newfoundland Power 2013 capital budget allocated

in loss of power supplied to customers for up to three days.

approximately $27 million to accommodate load growth,
including: a $2.7 million, two-year project to install a new

The Company delivered electricity to its customers 99.97%

power transformer at Glendale substation serving customers

of the time in 2013, excluding major storms, with an average

in Mount Pearl and St. John’s south; and, $1.2 million to install

outage length per customer of approximately 2.2 hours, making

new electrical infrastructure and a new section of underground

it the Company’s best year on record. This puts Newfoundland

cable in downtown St. John’s.

Power’s reliability record among the best in the country when
compared with utilities of similar size and service territory.

The Company has almost completed the installation of a
Geographical Information System within its service territory.

The condition of the electricity system continues to be a focus

The system stores, analyzes and displays data related to the

for the Company. Over the past decade, approximately half

location of electrical equipment that comprises the province’s

of Newfoundland Power’s capital investments have been

electricity system. This data is now accessible for all office and

devoted to strengthening the electricity system’s assets.

field staff to search and view online, and will serve to improve

Improving the system was also a dominant driver in 2013,

outage response, system planning and overall quality

accounting for approximately 50% of the Company’s $83

of information.

million in capital expenditures.
Planned capital investments of approximately $99 million in
Approximately 30% of Newfoundland Power’s 2013 capital

2014 will focus on maintaining and improving the provincial

investments were used to provide service to new customers

electricity system to provide customers with safe, reliable,

and meet the requirement for increased system capacity, while

least-cost service. This includes approximately $14.5 million

20% was composed of a variety of projects including system

to replace the submarine cable system which serves Bell

additions and information services improvements.

Island customers.

A multi-year, $11 million project to deliver increased reliability

Through planned investments in our electricity system, the

to more than 10,000 customers on the Bonavista Peninsula

Company maintains the integrity of its assets, enabling the

and surrounding communities has concluded. The extensive

continued provision of dependable service to customers in

project involved rebuilding and upgrading more than 100

one of the harshest environments in the country. Investments

kilometres of transmission line. In 2013, the final section of

totaling in excess of $350 million over the last five years have

the transmission line located between Clarenville and Catalina

served to improve overall reliability, reducing the number of

was finished to complete the upgrade. The Company has also

outages experienced by over 25%.
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Investments
totaling in excess of

350

$

MILLION

served to improve
overall reliability
reducing the number of
outages experienced by
customers by over

25%

5

YEARs
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Customer Service

Newfoundland Power works toward advancing its level of

There is a demand for more diversity in the ways a customer can

customer service each year. In 2013, the Company introduced

interact with the Company, as well as an expectation for more

new technologies to improve operating efficiencies and

immediate and detailed information. In 2013, Newfoundland

customer service processes.

Power offered customers the ability to report an outage via
the web or mobile device and launched an interactive map

The Company has made a number of enhancements to its

for better tracking outages. During the island wide outage in

outage response and communication protocol. The formation

January, the Company received more than 150,000 visits to

of a communications hub during large scale outages will ensure

its website over a three-day period, approximately 70% using

communication in such events is factual, detailed and timely for

mobile devices. This is significant when compared with the

customers. Newfoundland Power’s new outage communications

Company’s average of 70,000 monthly website hits.

system, Informer, provides a number of enhancements for
customers, including outage messages customized to the area

The Company now offers customers the ability to set up a

from which the customer is calling. The Company has also

payment arrangement online, and has given smart phone users

increased the number of phone lines by almost 35% in an effort

the ability to access 36 months of history, including billing,

to reduce the number of busy signals received by customers.

energy usage and payments. Further improvement plans include
the launch of a fresh look and streamlined functionality to the

Newfoundland Power has centralized the dispatch of work to

Company’s website in 2014.

field staff through the use of technology. Cellular modems are
installed on all line trucks, allowing crews to receive, open and

To reach customers through their preferred methods of

close jobs electronically in any location with cellular coverage.

communication, Newfoundland Power launched a new

With real time GPS data now transmitting from Newfoundland

Facebook fan page and LinkedIn account in 2013. The Company

Power line trucks, Dispatchers and Customer Account

continues to add to its suite of YouTube videos and has

Representatives can view the location of field crews online. This

surpassed 8,500 followers of the @nfpower Twitter account.

allows for the more efficient dispatch of all types of work as

takeCHARGE launched the @takechargenl Twitter account in

well as an increased level of detail for customers.

2013, has surpassed 10,000 fans on Facebook, and remains
active on YouTube.

The Company’s new ClickSchedule software, first piloted in the
St. John’s Region in 2011, was expanded to other operating

Additional customers opted for the convenience of the

areas throughout 2013. The software automatically creates

Company’s ebills program in 2013. To date, over 63,000

a work schedule based on minimized drive times and project

customers receive their bill electronically, representing

priorities. Dispatchers use this software to monitor the progress

almost 25% of the Company’s total customer base, up from

of vehicles and adjust schedules to respond to outage calls

approximately 55,000 in 2012. The Company also introduced

or other customer requests. In 2013, more than 17,000 work

consolidated billing to give customers with multiple accounts

orders were completed electronically by crews using

the choice to receive a single electronic bill.

this technology.
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The Company continues to expand its use of automated
meters across its service territory.

Approximately 29,000 of
these new meters were
installed in 2013.
To date, over 40% of Newfoundland Power’s customer
meters use automated technology, which has lead to
the consolidation of meter reading routes AND increased
worker safety.

THIS IS WHAT WE DO

Employees

Newfoundland Power’s recruitment efforts have increased

Newfoundland Power employees are valued members of

significantly in recent years as we search for the right additions

a team. The Company’s goal is to create a dynamic work

to our skilled and enthusiastic team. In 2013, Newfoundland

environment that is interactive and rewarding. Once again,

Power hired 65 employees.

employees took advantage of the Company’s annual Walk
the Line Challenge in which individuals worked as a team to

The Company has positioned itself in the Newfoundland

complete a fitness goal. The Challenge is part of a portfolio

and Labrador marketplace as a strategic partner in raising

of wellness initiatives offered to employees through the

awareness of the electricity industry and associated career

Company’s in-house Employee Assistance Program Coordinator

opportunities in this province. Newfoundland Power is working

and Occupational Health Nurse.

together with the Provincial Government’s Advanced Education
and Skills Department on a three-year initiative to educate

In 2013, Newfoundland Power revised its Early and Safe Return

high school students about the electricity industry. In 2013, the

to Work Program, which supports injured or ill employees

Company led the development of a utility career information

return to their pre-injury or pre-illness occupation. The program

website and other informative materials for use at high schools

maintains the Company’s long established commitment to

and career centres. Future plans include the development of

working with injured or ill employees.

curriculum that will be offered through the province’s high
schools.

In 2007, only 15% of the workforce had less than ten years of
service. At the end of 2013, this group represented 44% of

Newfoundland Power is proud of its relationships with

the workforce. By 2017, employees with less than ten years of

Memorial University of Newfoundland and College of the

service are estimated to make up 50% of the workforce.

North Atlantic, as well as public and private schools across the
island. The Company has remained active at career fairs and as a
participant in cooperative student programs.

The Company understands that recruitment is only the first
step to building a career at Newfoundland Power. An increased
focus has been given to continual improvement in the areas of
leadership, career development and specialized training.

Leading by example is one of the ways Newfoundland Power
is working to smooth the current workforce transition. In
2013, the Company developed and implemented leadership
development training for front line employees. Job specific
training on the topics of safety, operations and leadership was
completed with Line Supervisors and Power Line Technician
Lead Hands.
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ENvironment & Energy Efficiency

Newfoundland Power has expanded its residential and business

systems, including the addition of a new turbine runner, both

customer energy conservation programs, delivered through

plants have successfully increased production levels a

takeCHARGE. In 2013, this included a new Heat Recovery

combined 1.7 GWh.

Ventilator Program and Business Efficiency Program, as well
as the expansion of lighting technologies available under

Newfoundland Power is making progress toward the removal

the Commercial Lighting Program. Almost 5,300 customers

of polychlorinated biphenyls (PCB) from substation equipment.

participated in the Energy SAVER$ Rebate Programs, resulting

The Company is on target to remove all substation equipment

in a combined 8.1 GWh of energy savings for the year.

having a PCB concentration at or above 500 mg/kg by the end
of 2014. To date, PCB contamination greater than 500 mg/kg

The Company launched its third annual takeCHARGE of Your

has been eliminated from more than 97% of the Company’s

Town Challenge, encouraging municipalities to work together to

distribution feeders under the PCB Phase-out Program.

save energy at municipal buildings. The Town of Placentia was
awarded $7,500 toward a community greening project as the

The Company held its 16th annual EnviroFest celebrations

winner in 2012.

during National Environment Week, June 2-8. These events,
which are greatly anticipated in communities across the

Representatives from takeCHARGE were present at a number

province, serve to increase environmental awareness.

of events hosting retailers, contractors, home builders and the
general public throughout the year. The Company welcomes

The Company is further involved in providing environmental

opportunities such as the Canadian Home Builders Association

education to the public through its long running sponsorship

Home Show and the Board of Trade Business Development

of the Fish Friends program. Together with the Suncor Energy

Summit, to offer energy efficiency advice and strengthen its

Fluvarium, the Company is helping to teach children the value of

relationships with like-minded businesses in the community.

fish stocks and the need to protect the environments in which

Newfoundland Power further advanced its awareness portfolio

they live. Newfoundland Power also partnered with the City of

to include an educational program targeting primary and

St. John’s and Tree Canada to present the third annual National

elementary school children.

Tree Day, held at Victoria Park in St. John's.

An annual review of Newfoundland Power’s Environmental
Management System ISO 14001 re-affirmed its effectiveness.
Throughout the year, environmental training was provided to
over 325 employees and 450 contractor employees.

The Company invested $2.7 million to complete refurbishment
of its New Chelsea and Pittmans Pond Hydroelectric Plants.
Through the upgrade of operations, protective and control
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Since the 2009 launch of takeCHARGE, Newfoundland
Power customers have saved

94.6

GWh
of energy

This is approximately equal to the amount of energy that

4,300

electricallyheated homes

would use for an entire year.

THIS IS WHAT WE DO

Community

Newfoundland Power’s community program focuses on
supporting the key areas of health and safety, environment,
arts and culture, and education. The Company supports
the community through hands-on and in-kind support, and
corporate donations and sponsorships valued at approximately
$710,000 annually.

Newfoundland Power’s corporate charity, The Power of Life
Project, helps to improve the delivery of cancer care in the
province. In 2013, more than $250,000 was donated to the
Dr. H. Bliss Murphy Cancer Care Foundation in support of cancer
care. Donations to date total in excess of $2.75 million.

As part of The Power of Life Project’s ten-year anniversary
celebrations, the Company held its first ever Provincial Hard Hat
Drive in May. Over 300 employees, retirees, family members and
friends gathered at more than 50 locations to collect money
for cancer care. Thanks to the generosity of local businesses,
customers and the public, almost $51,000 was raised to support
the purchase of much needed equipment at cancer centres
across the island. Through The Power of Life Project, the
Company supported the purchase of TrueBeam STx. Located
at the Dr. H. Bliss Murphy Cancer Centre in St. John's, patients

Donations made
through The Power
of Life Project
to the Dr. H. Bliss
Murphy Cancer Care
Foundation in support
of cancer care

250,000

now have access to the latest and most advanced radiation

$

treatment technology in the world.

Newfoundland Power corporate teams also supported and

2013

participated in other cancer related initiatives, including
the CIBC Run for the Cure, Bust a Move, Camp Delight and
Motorcycle Ride For Dad.

Newfoundland Power employees joined the Dr. H. Bliss Murphy
Cancer Care Foundation and Fortis Properties to officially
open the new Garden of Hope in Grand Falls-Windsor in 2013.

2.75

$

million

Donations to date

Employees in this area held fundraisers in support of the
Garden, located at the Central Health Cancer Centre.
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Thanks to the generosity of
local businesses, customers
and the public, almost

51,000

$

was raised to support the
purchase of much needed
equipment at cancer care
centres across the island.

The Company was further involved in strengthening community

a strong supporter of developing youth in the province, and

connections through its employees', active participation on

was proud to sponsor the Special Olympics Newfoundland and

boards and with not-for-profit organizations, such as Junior

Labrador Summer Games in 2013. Once again, the Company

Achievement Newfoundland and Labrador, the Multi-Materials

helped to gather warm winter clothing for the less fortunate,

Stewardship Board, the Health Care Foundation, and the Royal

offering area offices across the island as drop-off sites for the

Newfoundland Regiment. Newfoundland Power was also proud

Coats for Kids campaign and surpassed its annual corporate

to show support for its local partners in the form of event

goal of 300 blood donations as part of the Canadian Blood

sponsorships like Municipalities Newfoundland and Labrador’s

Services’ Partners for Life Program.

Annual Convention; and, the Atlantic Maple Leaf Newfoundland
and Labrador 2013 Tribute Dinner, in aid of military veterans
and their families.

Newfoundland Power also continued its more than 25 year
history with the Newfoundland and Labrador Association of
Fire Services, donating $15,000 to support the delivery of the
Learn Not to Burn Program in local schools. The Company is
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THESE ARE OUR PARTNERS

From THE boardroom to the front
lines, we’re leading and innovating while
providing safe and reliable electricity.
That responsibility to our customers,
shareholders and community
extends to everything we do.

THESE ARE OUR PARTNERS

Board of Directors

1
Frank Davis •

6
Edward Murphy *

Chair of Governance & Human Resources Committee

Chair of Audit & Risk Committee

Corporate Director

Senior Vice President of Finance

St. John’s, NL

Pennecon Ltd.,
St. John’s, NL

2
Nora Duke •
President and Chief Executive Officer

7
Bruce Simmons *

Fortis Properties Corporation

President and Chief Executive Officer

St. John’s, NL

Hammond Farm Ltd.
Corner Brook, NL

3
Richard Hew
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Executive

Gary Smith, Vice President, Customer Operations and Engineering
Peter Alteen, Vice President, Regulation and Planning
Earl Ludlow, President and Chief Executive Officer
Jocelyn Perry, Chief Financial Officer and Vice President, Finance
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TEN YEAR SUMMARY

2013

20121

20111 20101 20092

2008

2007

2006

2005

2004

Revenue

605,127

582,920

573,072

555,355

527,503

516,889

491,709

422,405

419,963

404,447

Purchased power

390,210

380,374

369,484

358,443

345,656

336,658

326,778

257,157

255,954

244,012

Operating and employee future benefit cost 3

81,308

78,957

77,184

15,498

51,988

50,172

53,202

53,996

53,812

51,755

Depreciation and amortization4

51,300

47,372

45,616

50,417

45,687

44,511

34,162

33,129

32,143

30,987

Finance charges

36,034

35,856

35,944

36,038

34,879

33,507

34,939

33,819

31,369

30,393

Income taxes5

-2,877

8,007

14,740

16,840

16,092

19,146

12,176

13,639

15,368

15,586

Net earnings applicable to common shares5

49,357

36,637

31,900

77,551

32,628

32,341

29,866

30,078

30,729

31,122

Income Statement Items ($thousands)

Balance Sheet Items ($thousands)
Property, plant and equipment
Assets held for sale

1,388,856 1,328,195 1,268,305 1,212,810 1,230,371 1,181,433 1,173,642 1,119,820 1,085,106 1,050,913
-

-

-

44,698

-

-

-

-

-

-

35,114

36,641

35,712

36,003

37,287

37,633

-

-

-

-

Accumulated depreciation and amortization2

493,610

477,012

454,814

436,320

464,327

444,109

422,848

402,683

387,815

420,836

Net capital assets

930,360

887,824

849,203

812,493

803,331

774,957

750,794

717,137

697,291

630,077

1,401,216 1,389,142 1,299,612 1,274,035 1,170,950 1,001,855

985,930

929,158

889,013

825,310

Intangible assets6

Total assets
Long-term debt (including current installments)

518,088

495,288

478,488

478,688

479,250

438,154

443,527

414,489

395,298

328,558

8,981

9,081

9,081

9,111

9,111

9,352

9,352

9,353

9,410

9,417

Common equity

421,600

394,207

368,753

387,010

381,185

373,738

356,671

335,887

323,972

316,360

Total capital

948,669

898,576

856,322

874,809

869,546

821,244

809,550

759,729

728,680

654,335

Purchased

5,678

5,544

5,456

5,308

5,188

5,088

5,013

4,876

4,873

4,841

Generated

429

432

422

425

426

426

381

417

426

424

6,107

5,976

5,878

5,733

5,614

5,514

5,394

5,293

5,299

5,265

Residential

3,530

3,441

3,407

3,311

3,203

3,130

3,044

2,981

2,987

2,972

Commercial and street lighting

2,233

2,211

2,146

2,108

2,096

2,078

2,049

2,014

2,017

2,007

Total

5,763

5,652

5,553

5,419

5,299

5,208

5,093

4,995

5,004

4,979

8.8

8.7

8.7

8.5

8.2

8.3

8.1

8

8.1

7.5

221,995

218,290

214,515

211,091

207,335

204,204

201,045

198,568

196,412

193,912

33,623

33,241

32,648

32,335

31,972

31,574

31,217

30,932

30,889

30,552

255,618

251,531

247,163

243,426

239,307

235,778

232,262

229,500

227,301

224,464

Operating cost per customer ($)7

243

238

241

234

214

208

213

212

218

220

Number of full-time equivalent employees

656

653

640

641

644

628

627

623

621

661

Preference shares

Operating Statistics (GWh)
Sources of Electricity (normalized)

Total

Electricity sales (normalized)

Electricity sales per employee

Customers (year-end)
Residential
Commercial and street lighting
Total

1

Certain comparative figures have been reclassified to conform with current year presentation. 						

2

Figures for 2009 and prior are prepared in accordance with Canadian GAAP and exclude the Company’s change in presentation of future removal and site restoration costs as provided in Note 4
to the Company’s 2012 annual audited financial statements, including the reclassification between depreciation and income taxes on the Company’s income statement. This change in
presentation had no impact on net earnings.

3

In December 2010, the PUB approved Newfoundland Power’s application to adopt the accrual method of accounting for OPEBs costs effective January 1, 2011. Based on the PUB’s approval of
the Company’s application to adopt the accrual method of accounting for OPEBs, the regulatory asset of $46.7 million was recognized through employee future benefit expense in accordance
with U.S. GAAP in the fourth quarter of 2010. See Note 22(a) to the Company’s U.S. GAAP annual audited financial statements for the year ended December 31, 2011, which are voluntarily filed on
System for Electronic Document Analysis and Retrieval (SEDAR) under document type “other”.

4

Amount for 2007 and 2006 is net of a regulatory deferral of $5.8 million, as approved by the PUB.					

5

Results for 2013 include a one-time $12.8 million income tax recovery related to the enactment of corporate income tax rates associated with Part VI.1 tax, which is not regulated for the purpose
of setting customer rates.

6

Beginning in 2008, intangible assets were reported separately on the Balance Sheet.

7

Operating cost per customer is calculated excluding pension, OPEBs and early retirement program costs.
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Community Partners

Health

Education & Youth

The Dr. H. Bliss Murphy Cancer Care Foundation, Motorcycle

Junior Achievement Newfoundland & Labrador, Memorial

Ride For Dad, Canadian Breast Cancer Foundation, The Health

University of Newfoundland, College of the North Atlantic,

Care Foundation, The Burin Peninsula Health Care Foundation,

Sport Newfoundland & Labrador, Scouts Canada, Girl Guides

The Western Memorial Health Care Foundation, The Children’s

of Canada, Church Lads’ Brigade, Special Olympics

Wish Foundation, The Newfoundland & Labrador Down

Newfoundland & Labrador, School Lunch Association

Syndrome Society, The Arthritis Society (Newfoundland &
Labrador Division), Alzheimer Society of Newfoundland &

Community

Labrador, Trinity Conception Placentia Health Care Foundation,

Newfoundland & Labrador Region of the Canadian Red Cross,

Janeway Children’s Hospital Foundation, Learning Disabilities

Community Food Sharing Association, Coats for Kids, Habitat

Association of Newfoundland & Labrador, Canadian Blood

for Humanity, Community Sector Council Newfoundland &

Services, Canadian Mental Health Association , Central

Labrador, Candlelighters Association of Newfoundland

Northeast Health Foundation

& Labrador

Safety

Arts & Culture

Newfoundland & Labrador Association of Fire Services,

Newfoundland Symphony Orchestra, Kiwanis Music Festival

Firefighter Electricity Safety Training, Learn Not to Burn

Association, Resource Centre for the Arts, Shakespeare by

Program, School Electricity Safety Program, Safety Services

the Sea Festival

Newfoundland Labrador, Newfoundland & Labrador Crime
Stoppers, Triple Bay Eagles Ground Search and Rescue, The
Stephan Hopkins Memorial Foundation

Environment
Tree Canada, Newfoundland & Labrador Home Builders’
Association, Trans Canada Trail Foundation, Marystown
Community Pride, Rennies River Development Foundation,
The Suncor Energy Fluvarium, Corner Brook Stream
Development Corporation
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Investor Information

Share Transfer Agent
and Registrar

Investor Information

Computershare Trust Company of Canada

55 Kenmount Road, P.O. Box 8910

1500 University Street, Suite 700

St. John’s, NL A1B 3P6

Montreal, QC H3A 3S8

Telephone: (709) 737-5859

Telephone: (514) 982-7888

palteen@newfoundlandpower.com

Peter Alteen, Corporate Secretary

Fax: (514) 982-7635
computershare.com

Website
newfoundlandpower.com

Annual General Meeting
Tuesday, April 29, 2014 at 8:00 a.m.

Email

Main Boardroom, 3rd Floor

contactus@newfoundlandpower.com

Newfoundland Power Inc.
55 Kenmount Road
St. John’s, NL A1B 3P6

PAGE 40

FEATURED EMPLOYEES
Owen Ellis / cover
Joshua Pynn / Page 1
Cassandra Ford, Richard Freake / Page 2
Matthew Harty / Page 5
Mark Keough (front), Patrick Loveless / Page 8
Patrick Boland / Page 13
Neville Collins / Page 14
Leonard Nelson / Page 17
Blair Tobin (top), Raymond O'Brien and
Ian Costello / Page 19
Chris Acreman / Page 21
Ryan Payne / Page 22
Krista Langthorne (back), Melvin Goodyear (back left),
Mike Comerford (front left), Lisa Abbott (middle),
Sharon Moore / Page 25
Tony Keeping / Page 27
David Ball / Page 28
Colleen Combden / Page 31
Jia Ma and Aaron Hayward / Page 32
Paul Perham / Page 39

Head Office Information
55 Kenmount Road, P.O. Box 8910, St. John’s, NL A1B 3P6
Telephone: 1-800-663-2802

